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Here you'll find resources for information on setting up and running
a business
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Chris Anderson. (2006). The Long Tail: Why the future of business is selling less of more.
Hyperion.    
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3/8



12/15/25 BA(Hons) Business Entrepreneurship - Business resources | Falmouth

University

Gillian Clegg & Colin Barrow. (1984). How to Start and Run Your Own Business. Palgrave
Macmillan.    
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Heather Townsend. (2011b). The Financial times guide to business networking. Financial
Times Prentice Hall.    
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Wiley & Sons.    
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Macmillan.    

Jaffee, D. (2001). Organization theory: tension and change. McGraw Hill.    
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Kofman, F. (2006). Conscious business: how to build value through values. Sounds True.    

Lindemann, Jan. (2010). The economy of brands. Palgrave Macmillan.    
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m, M. (2010). Brand sense: sensory secrets behind the stuff we buy (2nd ed). Kogan Page. 
  

Lockwood, Thomas. (2010). Design thinking: integrating innovation, customer experience
and brand value. Allworth Press.    
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Martin Christopher. (2011). Logistics and supply chain management (4th edition). Financial
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Scrum. Amazon Media.    
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. Springer.    
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Patricia Clayton, & Clayton, P. (n.d.). The Sunday Times Business Enterprise Guide:
Forming a Limited Company - A practical guide to legal requirements and procedures.
Kogan Page Ltd.    

Percy, Larry & Elliott, Richard H. (2012). Strategic advertising management (4th ed).
Oxford University Press.    

Peter F. Drucker. (1990). Managing the non-profit organization. Butterworth-Heinemann.    
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